National Motorcycle Week

13th - 19th July

Now’s the Time

What is National Motorcycle Week?

National Motorcycle Week promotes motorcycling and the benefits associated with it. The campaign aims to
demonstrate to the public, media and politicians the extent of motorcyclists in the UK and at the same time it
emphasises the important point that owners are from all walks of life and that riding has social, environmental
and economic benefits.

Why promote National Motorcycle Week?

National Motorcycle Week aims to emphasise the exhilaration associated with riding a motorcycle or scooter
and raise awareness about its many social benefits and important transport and environmental issues including:
reducing congestion, shorter journey times and saving money.

The Second European Driving Licence Directive, or 2DLD, will come into force in September 2008 and will
introduce new elements to motorcycle testing and training. This means it will take longer and cost more for
people to get into biking. So we want to celebrate the benefits of biking and encourage more people to
get on two-wheels before the changes.

Now’s the Time to ‘Spread the Word’

Who? The Theme

Media ‘Spread The Word’
Riders ,friends and family

Pillion passengers To get on two-wheels
Motorcycle clubs To lose the L plates
Motorcycle dealers To do something different
Employers To take a friend for a ride
Restaurants, pubs, cafes, To watch or go to a race
Companies To hold an event

Local Authorities

Politicians @
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Ride 2 Work Day — Wednesday 16th July 2008

Ride 2 Work Day is the main event of the campaign and riders and non-riders are encouraged to travel to work on
two-wheels on this day. Ride 2 Work Day highlights that motorcycling:-

e Cuts congestion

e Cuts pollution

e Cuts journey times

e Is convenient and flexible

e Is cost-effective

It is a great occasion to introduce your non-riding friends or colleagues to two-wheels and either give them a lift to
work or get involved with one of these other suggested activities. This year Bike Squads will be riding the roads at
peak travel times to highlight these benefits. If you would like to create a squad or join a squad contact the MCI

Bikers Breakfasts & Suppers

This event is fun and easy to organise. You
could arrange to run the event at a local café
or if someone is feeling generous they might
be prepared to invite everyone to their house
for a traditional fry up.

Alternatively, why not contact a local motor-
cycle dealer to see if they would like to host
the event — it might even get them some new
customers. A local community centre is an-
other option, but you can really hold a bikers
breakfast just about anywhere.

Ask your employer to make plans for a bikers
breakfast and you can invite the non-bikers
too, so that they have the opportunity to ad-
mire the machines and you get the chance to
tell them about the fun of motorcycling

Ride -Outs

Members of motorcycle clubs could meet up
to travel in convoy to work or even travel to a
social event after work. If there are lots of
people in your organisation who ride bikes or
scooters encourage them to join you in a
convoy to show other road users just how
many motorcyclists there are in the UK.

BBQs

July should be one of the sunniest months of
the year, so make the most of the long, clear
nights and prepare a BBQ that you can in-
dulge in after work.

Charity Fundraisers

Many motorcycle owners get involved in
charitable events and raise money for good
causes. Use National Motorcycle Week Day
to plan an event such as a sponsored ride, an
auction or even a BBQ or Bikers Breakfast.
It’s important to challenge media and public
perceptions about motorcyclists and at the
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Journey Times

Prove to your work colleagues that riding a mo-
torcycle to work is the quickest way to travel. Ar-
range to leave your home at the same time as col-
leagues who are travelling by car or public trans-
port. Ride to work safely and keep within all speed
limits and see who arrives first.

Festivals and Concerts

Everyone loves a party, so why not hold one
during National Motorcycle week. Get out your
favourite tunes, top nosh and get down. Why not
use the event to raise money for a local charity or
organisation like Riders for Health.

Competitions

Hold a competition to find out who has got the
sexiest bike..... You could run a photo competi-
tion in a paper or online or hold a contest at a
BBQ or bikers breakfast.

Take the journey time test with colleagues to find
out who has the easiest and quickest commute to
work

Displays - These could include photo-
graphs of motorcycle events or journeys, road
safety information, fact sheets and posters. Set
them up in a local library, work foyer or even in
the town centre where you could display motor-
cycles and scooters too.

Websites — Usc your own site to promote
the day and the key messages. The MCI’s website
also has a public section containing a selection of
fact sheets and other interesting and useful infor-
mation that people can access at

www.mcia.co.uk or www.nowsthetime.co.uk

Training - Pro-active employers are
offering incentives and training to employees
who are already using a bike or scooter and those
who are thinking about it.

You could invite along a local trainer of BikeSafe
officer to spend some time with your workforce.
This could tip the balance for those people who
have been thinking about getting on two wheels.
It could help reduce their travel stress and as
bikes are great in congested areas it will reduce
their journey times too.

More information about getting on two-wheels
can be found on the new website

www.nowsthetime.co.uk
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Promote

It is extremely important that events are promoted to the press to challenge media stereotypes about
riders and publicise the key messages of the campaign. This is an occasion riders can demonstrate that
they are responsible, even though they have fun.

One of the best ways to promote your event is by sending a press release to your local newspapers and

radio stations. Give the editors plenty of notice about the event and it’s a good idea to invite a photogra-
pher along to see you all in action and take high quality pictures.

Press Releases

A press release should give the facts about your event and include the answers to these five questions
What? Why? Who? Where? When?

Include a quote from the organiser or another person who is involved in National Motorcycle Week
Day. Don’t forget to include your contact number, so the editor can call you if they want any more in-
formation or to arrange to feature your event.

Have a look at the press releases on the MCI’s website www.mcia.co.uk if you want to get more ideas
about how to write a release.

Learning to Ride with BSM Janie Omorogbe at Media Test Day California Superbike School
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